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Consultant’s Corner

Yes — it has been awhile and thank you to the folks that filled in with some great
articles over the last several months. Before | begin, just a quick shout out to the
Tampa Bay Ray’s and St Louis Cardinal’s for great comebacks but of course it will
be for naught once they match up against our home town Texas Rangers.

Recently, | attended our global partnership meeting for TSI members in the United
Arab Emirates, specifically Dubai. First a little bit about TSI (Travel Solutions

International) www.tsi.biz.
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www. TravelVacations.com is now improved with unique vacation
special available to our TSI USA/TravelFocus clients. Now you can
research vacation destination, including packages and cruises on your
own and view discount pricing! When you are ready to consult or book
your travel, click on the “Contact Us” link for a Vacation Specialist.

Besides special and unique amenities, you can feel confident someone
you know and trust has backed your vacation. Check us out today!

David Gorecki
Chief Operating Officer

Travel Solutions International (TSI),

is a network partnership that focuses
on bringing consistency, clarity and
standards to the management of
travel expenditure across international
markets.

The network is an exclusive collection
of privately owned travel management
companies with a proven record

of professionalism, growth and
profitability. We have created long term
working partnerships with our clients
based upon strength through a unity of
purpose and a desire to exceed client
expectations.

Each partner has a proven record of
delivering a superior service and are
leaders in technology solutions with a
willingness to succeed.

TSI partners are equal shareholders and appreciate that our success is based upon finding solutions that
support our customers travel management needs, wherever they may be in the world.

TSI global locations and services share airline and hotel contracts, technology, data, consistent service
configuration and marketing.

As you know, TravelFocus recently changed our name to TSI USA. This global program provides us the ability
to service not only your US locations but your international locations and consolidate the data so you can truly
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Continued Consultant’s Corner

manage your spend on a global basis. It also allows your account manager to work with you to maximize your
global spend thru local contacts and contracts for additional savings in your travel program.

— TSl is currently is the following locations:
Argentina Ireland Spain France Netherlands
Australia Korea South Africa Germany Croatia
Brazil New Zealand Switzerland Kazakhstan Malaysia
Canada Nigeria U.AE. Latvia Sweden
China / Hong Kong Philippines U.K. Poland Japan
Columbia Russia US.A Czech Republic
India Singapore Denmark Egypt

As | mentioned above, our global meeting was in Dubai hosted by our TSI partner — Airlink International U.A.E
(wwwe.airlinktmc.com). We were fortunate to be able to see a number of hotel properties in the evening after
our meetings. They were all fabulous properties but the Address Hotel stood out from all the rest. Located

in the happening heart of Downtown Dubai, the hotel has the world’s tallest tower, Burj Khalifa and the
stunning Dubai Fountain on its doorstep and is flanked by The Dubai Mall, the world’s largest shopping and
entertainment center. | highly recommend the Hukama restaurant for excellent Chinese cuisine. Finally, the
only way to go is on Emirates airlines with non-stop flights from Houston and soon to be Dallas in 2012. Their
business class service was outstanding.

If you need additional information on how our TSI partners can enhance your travel program, just touch base
with your account manager. Safe travels until next month!!

ng

David Gorecki, COO
TSI USA

TravelVacations - SAVE up to $1000 per couple*
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United and Continental have now completed merger-related flight number changes

Below are the new United flight range assignments. For the short term, United and Continental will continue
to display identical flight numbers on both UA and CO marketed and operated flights for the same segment.
Once the carriers integrate reservation systems, anticipated in the first quarter of 2012, the CO flight

numbers will be omitted, leaving UA as the operating carrier.

FROM TO CARRIER

1
200
1000
1400
1900
2300
3250
3275
3325
3435
3605
3720
3855
3910
3970
4085
4650
4750
4879
5038
5123
5224
5270
5290
5685
5810
6190
6709
6749
6829
6849
6889
7039

199

999

1299
1744
2299
3249
3274
3294
3434
3554
3719
3804
3909
3969
4084
4649
4716
4878
5037
5122
5223
5269
5289
5659
5784
6189
6539
6748
6828
6848
6888
7018
7123

UA* on CO International
United Airlines

UA* on CO Mainline
UA* on CO Mainline
USAIr Express
USAIr Mainline

UAX CommutAir
UAX Skywest

UAX TransStates
UAX Shuttle America
UAX Go Jet

UAX Mesa

UAX Colgan (UA)
UAX Colgan (CO Contract)
UA* Gulfstream

UA* Express Jet
UA* Chautauqua
UA* CommutAir

UA* Colgan

UA* Cape Air

CO Express

UA* Skywest

CO Express

UAX Skywest

UAX Atlantic Southeast
UAX Express Jet
UAX Skywest
Austrian Airlines

Air New Zealand
LOT-Polish Airlines
SpanAir

SAS

Copa Airlines

7124
7324
7424
7472
7488
7524
7624
7669
7769
7789
7879
7915
7945
7975
8015
8715
9590
9640
9760
9815
9855
9869
9900

United
Airlines
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7323
7423
7471
7487
7523
7623
7668
7768
7788
7878
7914
7944
7974
8014
8714
9589
9639
9739
9811
9834
9868
9882
9998

FROM TO CARRIER

Great Lakes Aviation
TAM

TACA

LACSA

AVIANCA

Air China

Aer Lingus
bmi-British Midland
Turkish Airlines
Hawaiian Airlines
IslandAir

South African Airways
Qatar Airways
Asiana

Air Canada
Lufthansa

TAP-Air Portugal
ANA-AII Nippon
Swiss

Jet Airways

Egypt Air

Thai Airways Int’l
Brussels Airlines

@
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American Airlines to Roll Out Entertainment on Demand Across Entire Wi-Fi Narrow-
body Fleet - American Celebrates With Free Wi-Fi Offer Extension

American Airlines announces the expansion of entertainment on demand — the airline’s

inflight streaming video product — to approximately 400 Wi-Fi enabled aircraft by the

end of 2012. American, a founding member of the oneworld® Alliance, was the first

North American airline to offer inflight streaming video, which enables customers to

wirelessly stream content such as movies and TV shows from an inflight library to ”

select Wi-Fi-enabled laptops during flights. AA
AmericanAirlines’

The entertainment on demand product is currently available onboard American Airlines

flights operated by 15 767-200 aircraft — primarily transcontinental flights between New York JFK and Los

Angeles and JFK and San Francisco. In addition, the streaming video product will be installed on more than

90 MD-80 aircraft before the end of 2011. The remainder of the Wi-Fi-enabled fleet, including additional MD-
80 aircraft and Boeing 737-800 aircraft, will be equipped with streaming video by the end of 2012.

' ® ' ‘ l Initial customer feedback shows our

entertainment on demand product is a hit

with our customers, and we feel it's a great

FaStTraCk at DFW example of how we continue to deliver

= products our customers truly value,” said
IS NOW Rob Friedman, American’s Vice President
- | — Marketing. “In addition to our expansion
The Parklng sp0t 2 " news today, we are thanking our customers
The FastTrack serving Dallas Fort Worth International Airport is officially The for their loyalty by extending the free
PUrKING Jpeh & Internet and introductory pricing offers until
Along with new Parking Spot 1 signage and property upgrades, you will ride teo Oct. 15

and from the alrport in our signature yellow-and-black-spotted shuttles. Our
shuttles will pick you up at your car and take
you to the front door of your airline terminal.
Shuttle drivers offer complimentary luggage
assistance on departure and return. o
Additienally, The Parking Spot 1 offers a
complimentary newspaper upon arrival and

chilled botted water at exit. g

Customers on American’s 15 767-200’s can
take advantage of the introductory price of
. 99 cents per TV show and $3.99 per movie.

Customers will also receive a free Internet

T T e e Pt e s T session for a future flight with the purchase
2ot the Wiab Best Deal by dicking on GOUPONS and presenting te he cashier st of a TV show or movie through Oct. 15,
exit. ¥You ecan also make your FREE reservation at TheParkingSpot.com by 2011.
clicking on RESERVE A SPACE.
st o, s scsns b s bl St e b Customers do not have to purchase inflight
peints ta Spet Chub peints with sur Peints Convarsion Tool. Wi-Fi to utilize entertainment on demand.
We're excited about The Parking Spot 1 coming to Dallas Fort Worth Int'l Using their own compatible personal Wi-Fi-
Alrport and look forward to seeing you on your next trip. . .
enabled laptop, customers simply click on
‘ - . ) ®| e entertainment on demand banner on
atMme S s— ‘ the inflight Wi-Fi homepage, select a movie
tNetr. 200 W Momce S 4150, Oncago | 6608 or TV show from the popular titles housed
: o e S S s e e in the content library, create an account or
“AcSie o A Bk 1 6T BN 0 o 1 GO UV log in, enter the form of payment, and click
C I W e “rent.” All major credit and debit cards are
- % accepted.
theParkingSpot P

' WE HAVE AIRPORT PARKING COVERED® “
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Continued American Airlines to Roll Out Entertainment on Demand

The inflight library features more than 100 movies and TV Amercandiings  TEROETT  feeni Gom g v iy Wy cnet 8 oot [
shows from major Hollywood studios to offer customers -

a variety of entertainment choices. Movies and TV shows
will remain accessible for viewing after the customer

has landed — movies for 24 hours and TV shows for 72
hours. Unexpired rentals will be available for playback on
the ground by using the same device and browser used
onboard.

American’s entertainment on demand product is powered
by the Gogo system. Movies and TV shows are stored on
the onboard server, allowing the air-to-ground connection

to be fully available for American’s Wi-Fi product. Select

personal Wi-Fi-enabled laptops are compatible with . " %
. . . ¥ w r 254

entertainment on demand. Gogo is currently working to
increase the number of compatible devices and intends Lo
to make tablets and other devices available for use with TR
entertainment on demand in the coming months.

For more information, visit http://www.aa.com/i18n/urls/entertainmentOnDemand.jsp

Hyatt fall promo: Earn 5,000 bonus points after three stays

Hyatt has just kicked off its fall loyalty promotion that gives Gold Passport members bonus
points for checking in. Here’s the deal: Hyatt will give you 5,000 Hyatt Gold Passport bonus
— points after three eligible nights at any Hyatt hotel or resort worldwide when you stay through
I I" I November 15, 2011.

“E:E':I’EL&"SHIP The offer’s good for stays at all brands, including Hyatt, Hyatt's upscale boutique brand Andaz,
and its extended-stay brand Hyatt Summerfield Suites.
Catches?

Always. You must belong to the free-to-join loyalty program and register in advance of your stays on the Hyatt
promo site. Be sure to give your membership number at the time you book your nights and check into the
hotel.

Is there a limit? For those of you who are very
frequent travelers, yes. Hyatt's capping the
number of bonus points for this promo at 30,000,
or what you'd earn after six, three-night stays.

You can use the bonus points for free nights, fratamer] [Emmy, e

upgrades, miles and more. Hyatt doesn’t have / \
blackout dates for redemption stays.
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US Airways’ efforts to improve service pay off

For years, US Airways found itself ranked in or near last
place when it came to the services that matter most to
passengers. But times have changed.

In July, US Airways had a lower rate of mishandled bags
than any of its traditional, big-network peers, according
to the latest report from the Transportation Department’s
Bureau of Transportation Statistics.

It was the sixth month this year that the airline came out
on top when compared with Delta, United, Continental

and American. And in 2010, US Airways was ranked No.

1 among the so-called legacy carriers — and sixth out

of the 16 largest airlines overall — in the Airline Quality
Rating Report compiled by professors at Wichita State and
Purdue universities. It was near the bottom of the overall
list just four years ago.

The airline’s steady rise is the result of a concentrated
effort to improve its service and image at a time when

the airline industry is fighting for every passenger. And
though US Airways still often ranks below such low-cost
carriers as JetBlue, AirTran and Southwest, some industry
observers say its progress is notable.

“If you look at how far they’ve come in three years, it is
fairly impressive,” says Jami Counter, senior director of
Trip Advisor Flights. “The question is, ‘Can they keep this
up and provide a very well-run operational airline?’”

Call TravelVacations at 800-627-2987 for one of these great deals!

Save up to 40% in Keystone Save up to 20% in Breckenridge Save up to 20% in Vail

Advantage of the 2011/2012 Breckenridge Hospitality properties Book early & save
Winter season in Keystone, Co. at the Vail Marriott.
Travel Dates: 10/28/11-4/14/12 Travel Dates: 11/11/11-4/15/12 Travel Dates: 9/1/11-4/24/11
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Check out TSI USA Twitter’s W
Page for Travel News. T

Swissotel Launches Amenity-Based Loyalty Program

Swissotel Hotels & Resorts has revamped its
Club Swiss Gold preferred traveler program

& PN
into a three-tiered, stay-based loyalty program
called Swissotel Circle. In a model similar to
such programs as Omni Hotels’ Select Guest
Program, Swissotel Circle members do not
accrue points but rather earn amenities based
Hotels & Resorts

on the frequency with which they stay at
company properties.

Guests who stay at least five nights earn “Inizia” status,
which includes complimentary spa and gym access,
priority waitlist status as well as one-time “rewards”
redeemable for upgrades or other free amenities. At the
“‘Eleva” level, earned after 20 stays within a year, guests
receive such amenities as free Internet access, free
breakfast and executive lounge access. Guests who stay
in at least two Swissotel properties for a total of at least 60
nights earn “Zenit” status, which includes free upgrades,
equal status for a spouse and awards redeemable for free
stays.

TSI USA Preferred Hotel Spotlight InFocus Hotel Spotlight

~ =
mni Hote esorts Dallas - Dallas, OMNI W HOTELS
O Hotel & R ts Dall Dallas, TX # &RESORTS %\'

Opening 11/11/11
TSI USA Introductory Rates: $100

Located in the heart of the downtown business district and next to the Dallas Convention Center, the Omni
Dallas Hotel offers everything you need for an exceptional stay.

Hotel Amenities:
- 1,001 luxurious guest rooms and suites

- A variety of meeting space options — from boardrooms to ballrooms
- Full-service business center
- Mokara Spa, fitness center, and outdoor pool

Special Rate- $100 / November 14th - December 30th, 2011. Please contact your TSI USA Agents to book.
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